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Fxecutive Summary

Comparative Analysis: EU Coliving, i5 Wynwood, and
Post Chicago

Post Chicago is currently underperforming not due to a lack of amenities, location, or physical quality,
but due to mispositioning within the U.S. rental market. While the property operates as a coliving
concept, its website design, copy, and user experience mirror that of a traditional furnished apartment
building. This creates confusion, weakens differentiation, and forces the property into direct
competition with conventional apartments—where it lacks a clear advantage.

European coliving operators approach the category differently. Their websites are not unit catalogs;
they are narrative-driven onboarding experiences designed to educate, reassure, and emotionally
prime renters to choose shared living. These platforms lead with lifestyle, community, simplicity, and
social connection before introducing price or floor plans. As a result, they convert prospects who are
not initially “looking for coliving” but are seeking belonging, flexibility, and ease.

In contrast, Post Chicago assumes user familiarity with the coliving model and prioritizes traditional
leasing language (floor plans, amenities, location) over category education and emotional
differentiation. In a U.S. market where coliving awareness is low, this misalignment directly suppresses
conversion, increases price sensitivity, and contributes to prolonged vacancy.
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operators Do

European operators (Cohabs, Colonies, Colive, La
Casa, Habyt, The Stay Club) operate in a more mature
coliving market, but their strategies remain highly
relevant to the U.S.

1.1 They Educate First, Sell Second
EU sites consistently and persuasively answer:
o What is coliving?
o How does it work?
« Why would | choose this instead of living alone?

This education is integrated into the homepage flow,
not relegated to a separate tab.

1.2 They Lead With Emotional Reality
EU messaging openly addresses:
o Loneliness
» Relocation stress
» Desire for connection without sacrificing privacy
o Cost savings

Examples include:
e “Hard to believe | was so lonely in my studio two
months ago”
e “On your own, but not alone”

This reframes coliving as a solution to a real human
problem, not just a housing format.

What EU Coliving

Exceptionally well

1.3 They Resolve the Privacy Objection Explicitly
EU operators proactively emphasize:

» Private bedrooms

o Quiet personal space

o Autonomy within shared living

This neutralizes the primary barrier to adoption.

1.4 They Sell Rooms, Not Units
Rather than leading with apartment layouts, EU brands:
« Present room tiers (Essential, Essential+, Classic,
Classic+, etc.)
« Allow residents to choose based on privacy and
comfort level
« Treat the shared apartment as context, not the
product

This aligns with how coliving residents actually make
decisions.

1.5 They Humanize the Experience
EU sites show:
o Community managers
» Resident stories
« Community statistics (age, length of stay, mix)
o Events and rituals

This builds trust and signals intentional community
management.

EU Coliving Companies Reviewed: Cohabs, Colonies, Colive,
La Casa, Habyt, The Stay Club, etc.



What IS Wynwood Docs
Well, and Why Renters

Respond to It

i5 Wynwood is a useful domestic comparison because
it shows what resonates with U.S. ownership and
renters, even if the copy itself is not best-in-class.

2.1 Clear, Plain-Language Definition of Coliving

“Coliving is a modern housing concept where
individuals rent private rooms within a shared
apartment...”

This immediately removes confusion and sets
expectations, something Post Chicago does not do
upfront.

2.2 Explicit Value Comparison

The cost comparison table (“The Truth Is in the
Numbers”) is powerful because it:
« Anchors against a familiar benchmark (studio
living)
o Quantifies savings clearly
« Justifies the decision financially, not just
experientially

This is especially effective in U.S. markets where
affordability is a primary driver.

2.3 Broad Audience Identification

i5 explicitly names:

« Young professionals
o Students

o Remote workers

o Travelers
 Influencers

2.4 Strong Emphasis on “Worth It”

The repeated framing of:
e “So Worth It”
» “Half the price”
e ‘“Incredible amenities”

Positions coliving as a smart upgrade, not a
compromise.

2.5 Where i5 Falls Short (Important for Context)
» Their copy is feature-heavy and generic
o Community is implied, not deeply explained

» Emotional storytelling is limited

Howeuver, i5 succeeds because it clearly answers the
two biggest U.S. questions:

1. What is coliving?
2.Why does it make financial sense?



Post Chicago: Where the Gap IS

3.1 Coliving Is a Category That Must Be Explained,
Not Assumed

In the U.S. market, coliving is still a relatively unfamiliar
housing model. Unlike Europe —where shared living
has been normalized through years of consistent
messaging—most U.S. renters do not arrive with a
clear mental model of what coliving is or why they
should choose it.

Post Chicago’s current website implicitly assumes:
» A baseline understanding of coliving
o Comfort with shared living without prior education
o Willingness to self-justify the tradeoffs of sharing
space

European coliving operators do not make this
assumption. Their websites actively teach the
category, walking prospects through:
o What coliving is
« How it differs from roommates or traditional
apartments
o Why it is an intentional lifestyle choice rather than
a compromise

By contrast, Post Chicago’s website largely bypasses
this education phase, moving directly into traditional
apartment-style leasing language.

3.2 Post Chicago Is Digitally Positioned as a
Furnished Apartment Building

Despite operating a coliving model, Post Chicago’s
website structure, copy hierarchy, and visual emphasis
closely resemble that of a conventional multifamily

property.

Key indicators include:
o Heavy prioritization of floor plans and unit layouts
o Repetitive emphasis on “furnished,” “in-unit
laundry,” and “keyless entry”
» Location-led messaging typical of standard
apartment marketing

These elements are not inherently problematic, but
when presented without a stronger narrative, they fail
to differentiate the property or justify shared living as a
premium experience.

As a result, Post Chicago competes in the wrong
mental category: traditional apartments, rather than
community-driven housing.

3.3 European Operators Lead With Narrative, Not
Inventory

European coliving platforms consistently lead with:
o Lifestyle storytelling
o Emotional reassurance
o  Community visibility
» FEase of transition and belonging

Inventory (rooms, pricing, layouts) is introduced after
the renter understands:

» Who the experience is designed for

o What daily life looks like

o How privacy and community coexist

This sequencing matters. It reframes shared living as
an upgrade to living alone, rather than a cost-saving
alternative.

Post Chicago’s current approach reverses this order,
which weakens emotional engagement and increases
price sensitivity.



[mpact of Mispositioning on
[.easing Performance

4.1 Competing in the Wrong Set Creates Price
Pressure

Because Post Chicago is positioned like a traditional
apartment building, prospects naturally compare it
against:

o Studios and 1-bedrooms

» Conventional roommate listings

o Other furnished rentals

In this comparison set, the benefits of coliving—
community, ease, social connection—are either
invisible or undervalued. This forces the property to
rely more heavily on:

« Concessions

e Promotional pricing

» Short-term decision-making

Rather than allowing the concept itself to carry value.

4.2 Lack of Community Signaling Attracts the
Wrong Expectations

When a property does not clearly communicate its
community-forward nature, it attracts residents who
may not be aligned with shared living.

This can lead to:
o Lower resident engagement
» Social friction within shared units
o Weaker word-of-mouth and referrals
o Reduced long-term retention

European operators mitigate this risk by signaling
community expectations upfront, ensuring residents
arrive primed to participate rather than opt out.

4.3 Education Is a Conversion Tool, Not a Nice-to-
Have

In a low-awareness market, education is not
supplementary, it is essential.

By failing to clearly articulate:
o Why coliving exists
» Who it benefits
o How it improves daily life

Post Chicago places the burden of understanding on
the renter. Many will disengage before reaching the
point of conversion, not because the product is wrong,
but because the value is unclear.



Strategic Takeaways for

Ownership

5.1Post Chicago Is Competing in the Wrong
Category

At present, Post Chicago is effectively competing as a
traditional furnished apartment building with flexible
leases, rather than as a distinct coliving product.

This creates two major problems:
1.1t forces price comparison against traditional
studios and 1-bed apartments, where Post will
almost always lose on perceived value.
2.1t fails to educate the U.S. renter on what coliving
actually is, which is critical in a market where
coliving is still unfamiliar.

5.2 The Website Does Not Tell a Cohesive Story
The Post Chicago website is fragmented and

repetitive; emphasizing table stakes, not differentiators:

» Location

o Furnishings

o Amenities

o Lease flexibility

5.3 EU Operators Are Not Selling Units, They’re
Selling a Living System

A key insight from EU coliving platforms is that they do
not market apartments or even buildings first.

They market:
e Aliving model
o A daily rhythm
» A set of expectations and norms

Examples include:
e How privacy and community coexist
« How onboarding works
o What is included vs. handled for you
o How connection happens organically (without
forcing it)

5.4 Coliving Success Requires Identity Signaling -
Eveninthe U.S.

While U.S. Fair Housing laws prohibit demographic
targeting, successful coliving still requires identity
signaling... just done differently.

EU operators signal identity through:
e Tone
o |Imagery
» Language around pace, values, and behavior
» Structure of offerings (room tiers, shared norms,
onboarding process)

This allows renters to intuitively ask themselves... “Does
this lifestyle feel like me?”

Post Chicago currently lacks this signal clarity, which
leads to:

» Broad, unfocused demand

o Mismatched residents

« Higher friction, churn, and vacancy

5.5 Occupancy Is a Positioning Problem, Not Just
a Marketing Problem
At ~70% occupancy, the issue is not awareness alone.
It is misalignment. The property is trying to appeal to:

o Traditional renters

o Short-term renters

» Coliving renters

» ..without clearly prioritizing or defining any of them.

European operators succeed because they are
unapologetically specific about how people live in their
spaces — even while remaining inclusive.

Post Chicago must do the same to stabilize and grow
occupancy.



Fair
How 1
POSIt

U.S. Fair Housing laws limit the direct adoption of EU-

style demographic storytelling, but does not prevent
effective coliving positioning.

6.1 The Key Shift: From “Who Lives Here” to “How
People Live Here”

The compliant strategy is simple and effective:
Describe the experience, not the resident.

EU operators appear demographic-forward, but what
actually drives conversion is lifestyle signaling, not age
or profession.

6.2 How EU Operators Signal Identity (Without
Saying It Directly)
EU coliving brands use:
e Behavior-based language (how people interact)
o Expectation-setting (privacy, cleanliness, respect)
» Use-case framing (work, rest, social time)
 Structural cues (room types, onboarding steps,
shared amenities)

These signals are legal in the U.S. when framed
correctly.

6.3 Cost Transparency Without Demographic Risk
Cost comparison tables (like i5 Wynwood's) are
effective and compliant because they:

o Compare housing models, not people

o Quantify value clearly

 Justify coliving pricing without lifestyle claims

This is a missed opportunity on Post Chicago’s site.

Housing—Safe Framing:
0 Achieve Coliving
oning Without

[Legal Risk

6.4 Why This Matters Strategically
Fair Housing—safe lifestyle signaling allows Post
Chicago to:

o Attract the right residents

» Reduce friction and mismatch

» |Improve resident satisfaction

 Increase retention

Stabilize occupancy
This is not about exclusion — it is about clarity.

6.5 Fair Housing-Safe Language Examples
Below are direct translations of EU-style positioning
into U.S.-compliant language.

Community (Instead of Demographics)

X “A community of young professionals and students”
“A shared living environment designed for people who
value connection, flexibility, and ease of living.”

Age / Life Stage

X “Average age: 27"

“Residents choose Post Chicago for its balance of private
space and shared amenities that support modern city living.”

International / Expat Identity

X “International community”

“A diverse mix of residents who share an interest in
flexible, low-friction city living.”

Singles / Family Status

X “Perfect for singles”

“Designed for individuals seeking a private bedroom
alongside thoughtfully designed shared spaces.”

Students / Professionals

X “Ideal for students and young professionals”

“Well-suited for people balancing work, study, or creative
pursuits who appreciate flexibility and convenience.”



What the EU Coliving Websites

Do Exceptionally Well (Visual &

UX Analysis

Across the European coliving platforms reviewed there
are several recurring design and UX patterns that are
both intuitive and commercially effective. These are not
accidental aesthetic choices, they are deliberate
mechanisms to reduce friction, set expectations, and
guide self-selection.

Below are the most impactful elements observed in the
screenshots shared, and why they matter.

7.1 They Lead With the Experience, Not the
Product
Example:
o ‘“Live a unique shared housing experience”
o ‘It's way more than just a room, it's a whole
experience”
» “A house with the right people becomes a home”

Why this works:

European operators immediately frame coliving as an
emotional and experiential decision, not a real estate
transaction. Before a renter sees pricing, unit layouts,
or amenities, they understand why this living model
exists.

This is critical because:
» Coliving is still a non-obvious concept
« The value is not square footage, but lifestyle
» Emotional resonance precedes rational justification

Contrast with Post Chicago:

Post leads with “Furnished Apartments in Lincoln Park”
- a phrase indistinguishable from hundreds of
traditional apartment sites. The coliving value is buried
instead of elevated.

7.2 Clear Articulation of the Privacy-Community
Balance

Example:
e Dedicated “Privacy” cards explaining private
bedrooms, desks, bathrooms
e “On your own, but not alone”
o Explicit breakdowns of room vs shared space

Why this works:
One of the biggest objections to coliving is fear of lost
privacy. EU sites proactively neutralize this concern by:
» Explicitly naming privacy as a pillar
» Showing exactly what is private vs shared
o Reassuring users without over-explaining

Contrast with Post Chicago:
Post assumes users already understand coliving
dynamics. There is little reassurance around:
o How privacy is preserved
» What daily life actually looks like
« How shared living avoids common roommate pain
points

7.3 Selling Rooms, Not Units (A Critical Insight)
Example:
o Room tiers
o Features and pricing tied to the room, not the
apartment
« Visual comparison between room types

Why this works:

This reframes the renter’s decision from:
“Which apartment am | leasing?” to

“What level of comfort and privacy do | want?”

Continued.



What the EU Coliving Websites
Do Exceptionally Well (Visual &
UX Analysis) Cont'd

Benefits:
» Reduces cognitive overload
» Makes pricing feel intentional and fair
« Aligns with how coliving is actually experienced
(room-first)

Strategic relevance for Post Chicago:
Post currently presents floor plans as traditional
apartments, which:
» Reinforces a conventional rental mindset
o Makes coliving feel like a compromise instead of a
choice
o Increases price sensitivity

7.4 Cost Transparency as Value Justification (Not
Discounting)
Example:

o “All-inclusive rent” sections

 [temized breakdowns of what's included

o Visual comparisons vs traditional renting

Why this works: Instead of positioning coliving as
“‘cheaper,” EU sites position it as:

» Predictable

» Simplified

» Lower-friction

Contrast with Post Chicago:

Post includes comparison tables, but they are:
o Buried
« Highly transactional
« Not tied back to lifestyle or simplicity

The i5 Wynwood example shows how this can be done
more intuitively for U.S. audiences, but EU sites do it
with more narrative cohesion.

7.5 Humanization Without Fair Housing Risk
Example:
o Community manager profiles (e.g., “Louise —
Community Manager”)
» Testimonials framed around feelings (‘| was lonely
before..”)
« Stories about integration and support

Why this works:
EU sites humanize the experience without making the
resident the product. The focus is on:

o Support systems

» Facilitation

» Belonging

Even when demographics are shown in Europe, the
emotional takeaway is what drives conversion.

Post Chicago can adopt:
» Staff spotlights
» Process transparency
» Resident experience stories
» _.without referencing age, profession, or family
status.

7.6 The UX Is Linear and Reassuring

Across all EU examples, the flow is consistent:
What this is > Why it exists > How it works > What's
included > What your options are > How to move in

This reduces anxiety and increases confidence.

Contrast with Post Chicago:

The Post site feels modular but not linear. Users must
assemble the story themselves. This works for
traditional apartments; it fails for coliving.



Additional I

h-Impact Tactics

3

Observed in European Coliving

Community-Led Growth

Beyond copy and layout, European coliving operators
deploy human-centered trust and community
mechanisms that materially improve both conversion
and long-term retention. These tactics are especially
relevant in the U.S., where coliving still requires
reassurance and education.

8.1 Visible Humans Build Trust Faster Than Any
Amenity List
Observed across EU sites:
» Resident testimonials with names and faces
« Quotes framed around emotional outcomes ("l felt
lonely before”, “| found my people”)
« Community managers and staff shown as real,
accessible humans

Why this works:
Housing is an emotional decision, particularly when
shared living is involved. Seeing real people:

o Reduces perceived risk

« Signals transparency

o Creates familiarity before move-in

Post Chicago’s website is almost entirely property-
centric. Introducing human presence would

immediately soften the experience and increase trust.

Example framing: “l moved in knowing no one, and

within weeks | had people to cook with, work alongside,

and unwind with.” - Post Chicago Resident

8.2 Ambassador Programs: Community as a
Growth Engine
Several EU platforms allow prospective residents to:
« Chat with current residents (“ambassadors”)
« Ask candid questions about daily life
» Learn what coliving actually feels like

Why this is powerful:
o Prospects trust peers more than marketing
» Questions get answered honestly and quickly
 Self-selection improves (fewer mismatches)

Ambassador Program Concept
» Select engaged, long-term residents
» Offer incentives (rent credit, referral commission,
perks)
o Make them available via WhatsApp, SMS, or
scheduled chat
o Focus conversations on experience, not screening

This solves multiple problems at once:
o Improves conversion
o Reduces leasing team load
o Attracts residents who actually want community
» |Improves retention by empowering current
residents

Fair Housing compliance note:
Ambassadors must never describe who “typically lives
here.” They can describe:

o How community works

» What events feel like

o How privacy is respected

o What they personally enjoy

Continued.



Additional Hi

h-Impact Tactics

3

Observed in European Coliving

Cont'd.

8.3 Community Content Sets Expectations (and
Improves Retention)
Observed across EU sites:

» Photos and videos of real resident events

o Casual, unpolished moments (dinners, game nights,

terrace hangs)
» Emphasis on organic connection, not forced
programming

Why this matters:
Marketing doesn't just attract residents — it conditions
behavior.

When prospects see shared meals, group workouts,
and casual social moments, they move in expecting to
participate. This:

» Reduces social friction

 Increases engagement

o Improves overall community energy

» Directly impacts renewal likelihood

Current gap at Post Chicago:
Community amenities are shown, but community life is
not.

A gym without people = amenity
A gym with people = culture

8.4 Community Signaling Is a Retention Strategy,
Not Just Marketing

One of the most important insights from EU operators
is this:

People who choose coliving for community stay longer
than people who choose it for price or convenience.

| Post Chicago continues to attract residents primarily
for furnishings, short-term leases, and promotions...

It will continue to face:
« Higher churn
o Lower attachment
o Weaker community dynamics

Shifting the narrative toward belonging, ease, and
shared experience improves:

» Resident satisfaction

o Word-of-mouth referrals

» Long-term occupancy stability

8.5 Why This Is Especially Important in the U.S.
Market
Unlike Europe, U.S. renters:

o Are less familiar with coliving

« Often associate roommates with compromise

o Need reassurance around privacy and autonomy

Community-forward storytelling does not alienate
traditional renters, it helps the right renters opt in.

This improves:
» Leasing efficiency
o Resident fit
o QOverall building culture

Post Chicago can reposition itself not just as another
furnished option, but as a distinct living experience in a
crowded Chicago rental market.

This shift does not require changing who is allowed to
live there, it requires changing how the experience is
communicated and facilitated.



SEO-Optimized
Website Copy

(Coliving-First, Demand-Capture Ready)

Primary SEO Theme:
Coliving + Furnished + Short-Term Apartments in Chicago (Lincoln Park)

Search Intent We’re Capturing:

e Furnished apartments Chicago

e Short-term apartments Chicago

o Flexible lease apartments Chicago
e Private rooms for rent Chicago

e Temporary housing Chicago

e Coliving Chicago

e Lincoln Park furnished apartments

Narrative Goal Once They Land:
Reframe “I need a furnished / short-term place” = into = “This coliving setup actually fits my life better.”



Website Copy Cont'd ’

HOMEPAGE (SEO + Narrative Combined)
Page Title: Coliving & Furnished Apartments in Lincoln Park, Chicago | Post Chicago

Meta Description: Discover furnished coliving and short-term apartments in Lincoln Park, Chicago. Private
rooms, flexible leases from 3—-14 months, move-in ready living, and built-in community.

H1 (SEO Anchor): Furnished Coliving & Short-Term Apartments in Lincoln Park, Chicago
H2 (Narrative Layer): Private Space, Shared Living — Designed for How People Live Today

Flexible lease terms. Fully furnished homes. Built-in convenience and the option to connect — all in the heart of
Lincoln Park.

Primary CTAs
» Explore How Coliving Works
o View Available Rooms & Studios
“WHAT IS COLIVING AT POST CHICAGO?” (HIGH-VALUE SEO SECTION)
H2: \What Is Coliving — and How s It Different from Renting an Apartment?
Body Copy: Coliving is a modern housing option that combines the privacy of a furnished bedroom with the
convenience of shared living spaces. It's an alternative to traditional furnished apartments, short-term rentals, or
renting a room on your own — designed to make moving, settling in, and daily life easier.
At Post Chicago, coliving means:
» A private, fully furnished bedroom of your own in a shared unit
« Shared kitchens and living spaces designed for comfort and connection
o Flexible lease terms from 3 to 14 months
» Weekly cleaning of common areas and stocked household essentials

It's a simpler way to live in Chicago — without long commitments or complicated setup

“WHY PEOPLE CHOOSE POST CHICAGO” (LIFESTYLE + SEARCHINTENT)
H2: Why Renters Choose Post Chicago Over Traditional Apartments

H3: Furnished & Move-In Ready

Our furnished apartments and private rooms come fully equipped with premium furniture, kitchens, in-unit
washer and dryer, and central air conditioning — so you can move in without the hassle of buying or transporting
furniture.

H3: Flexible Lease Terms

Lease lengths range from 3 to 14 months, making Post Chicago a strong option for short-term stays, temporary
housing, or flexible living in Chicago.

H3: Private Rooms, Shared Homes

Choose a private room in a shared apartment or a private studio. Coliving offers the balance of personal space
with shared amenities — without the uncertainty of traditional roommate setups.

H3: Low-Friction Living

Weekly cleaning of shared spaces, trash removal, and stocked household supplies are included. Utilities are
billed monthly based on actual usage.



Website Copy Cont'd ’

HOW IT WORKS (SEO + Conversion)

H2: How to Rent a Furnished Apartment or Coliving Room at Post Chicago

1.Browse Available Rooms & Studios
a.Explore furnished private rooms and studios in Lincoln Park with flexible lease options.
2. Tour & Apply Online
a.Complete a secure online application and upload required documents.
3.Sign Digitally
a.Review and sign your lease electronically — no paperwork required.
4.Move In
a.Arrive to a fully furnished home that’s ready from day one.

ROOMS & STUDIOS

H1: Furnished Rooms & Studios for Rent in Lincoln Park, Chicago

Intro Copy: Choose the space that fits your lifestyle, budget, and length of stay — whether you're searching for
a private furnished room or a short-term furnished apartment.

ROOM TIERS (SEO-OPTIMIZED)

Essential Room
A private, furnished bedroom in a shared apartment — ideal if you're searching for a furnished room for rent in

Chicago with flexible lease terms.

Comfort Room
A larger private bedroom with additional space for working or storage, paired with shared kitchens and living
areas.

Comfort+ Room
Premium room options offering enhanced layouts or features, while maintaining the benefits of shared living.

Private Studios
Fully furnished studios for those who prefer complete privacy, with the same flexible lease terms and services.

WHAT’S INCLUDED (Search + Transparency)
H2: What's Included with Your Furnished Apartment or Coliving Room

Included in Monthly Rent
» Weekly cleaning of shared spaces
o Trash removal
o Furnished common areas
» Stocked household supplies

Apartment Features
o Fully equipped kitchens
e In-unit washer & dryer
» Central air conditioning
» Keyless entry

Utilities
Electricity, water/sewer, and internet are billed monthly based on actual usage and contract cost.



Website Copy Cont'd

COMMUNITY & EXPERIENCE (Trust + Retention)
H2: A Community-Driven Living Experience

Coliving at Post Chicago is designed to make connection easy — without pressure. Shared kitchens and
lounges create opportunities to interact naturally, while private bedrooms ensure space and independence.

Resident Reviews (Completely Re-Do)
What Residents Say About Living at Post Chicago

‘Having my own space while still feeling connected made settling into Chicago much easier.”
‘Everything was ready when | moved in — no furniture, no setup, no stress.”

Ambassador Program (Optional CTA)
Want to Hear from Someone Who Lives Here?
Chat with a resident ambassador to learn what daily life at Post Chicago is really like.

LOCATION (SEO + Lifestyle)
H1: Lincoln Park Furnished Apartments Near Dining, Transit & Parks

Post Chicago is located in Lincoln Park — close to restaurants, grocery stores, fitness studios, green spaces,
and public transit.

Updated interactive map should highlight:
« Restaurants & cafés
« Grocery stores
o CTA stops
o Parks
o Fitness & wellness



Website Copy Cont'd

INTERNATIONAL & RELOCATING RESIDENTS PAGE**

**This page should exist only if it does one or more of the following:
1.Captures relocation-specific SEO
2.Reduces friction for renters moving to Chicago
3.Answers gquestions they're afraid to ask
4.Reframes Post Chicago as a landing pad for transition periods

Recommended change to: “Moving to Chicago? Start Here.”
H1: Moving to Chicago? Furnished & Short-Term Apartments in Lincoln Park

Meta Description: Relocating to Chicago? Discover furnished apartments and coliving with flexible leases,
simple applications, and move-in ready living in Lincoln Park.

H2: Moving is stressful. Your housing doesn’t have to be.

If you're relocating to Chicago — whether from another city, state, or country — finding housing quickly and
confidently can be overwhelming. Post Chicago is designed to remove common barriers so you can focus on
settling into the city.

H2: Why Post Works for Relocation
Why Post Chicago Works for People New to the City

o Furnished, move-in ready apartments — no furniture purchases

» Flexible lease terms (3-14 months) — ideal if your plans are evolving
o Private rooms or studios — choose privacy level

« Simple online application & digital leasing

e Built-in community spaces — optional, not forced

**ADD Practical FAQs (Relocation-Specific)
Examples:

Can | apply before arriving in Chicago?

Do | need a U.S. credit history?

How quickly can | move in?

Is furniture included?

What utilities are billed separately?

Is coliving a good option if | don’t know anyone in the city?



Website Copy Cont'd

FAQ (SEO Driven)

About Post Chicago & Coliving
1.What is coliving?
2.How is coliving different from renting an apartment?
3.Is coliving the same as having roommates?
4.Can | live privately in a coliving apartment?
5.1s Post Chicago considered coliving or furnished apartments?

Apartments, Rooms & Furnishings
1.What is included in furnished apartments at Post Chicago?
2.Do private rooms come furnished?
3.Are kitchens fully equipped?
4.Do apartments include in-unit laundry?
5.Are household supplies provided?

Lease Terms & Pricing
1.What lease terms are available?
2.Can | rent for less than a year?
3.How does pricing change based on lease length?
4.Is coliving cheaper than renting a studio in Chicago?
5. Are utilities included in the rent?

Utilities, Services & Fees
1.Which utilities are billed monthly?
2.Is internet included?
3.Is cleaning included?
4.How often are common areas cleaned?
5.Are there any hidden fees?

Parking, Pets & Practical Living
1.What parking options are available?
2.Are pets allowed?
3.How do | receive packages?
4.|s bike storage available?
5.Is the building smoke-free?

Application & Move-In Process
1.How do | apply?
2.Can | apply online?
3.How long does the approval process take?
4.Can | apply before arriving in Chicago?
5.When can | move in?

Relocation & Short-Term Living
1.Is Post Chicago good for relocation or temporary housing?
2.Do | need a U.S. credit history to apply?
3.Is coliving a good option if 'm new to the city?
4.Can | transfer to another unit if my plans change?

Maintenance & Resident Support
1.How do | submit a maintenance request?
2.How quickly are maintenance issues addressed?
3.Who do | contact with questions during my stay?

Move-Out & Flexibility
1.What is the notice period to move out?
2.Can | extend my lease?
3.What happens at the end of my lease?
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